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Another trend to note is that visits from 
adult-only parties were up, while visits from 

parties with kids fell slightly.

Spending grew in all segments, even in full service 
restaurants (FSR), which had struggled for more than a 

year. Home meal replacement (HMR) and C-stores 
again drove traffic for the overall industry. Traffic at 
quick service restaurants (QSR) was flat for the third 
consecutive quarter, even as spend remained strong.
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CREST® data shows Canadian foodservice spending 
grew significantly in Q2 2018. This is attributed to a 
modest gain in traffic and a more substantial gain in 

average eater cheque. Some of the gain in eater 
cheque can be attributed to rising labour costs after 

new minimum wage legislation took effect in Q1 2018.
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Spending increases continue in Canadian 
foodservice
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